
CORE 
PRINCIPLES OF 
MEDIA LITERACY 
EDUCATION

Recognizes that media are cultural institutions 
that function as agents of socialization and change.

Supports the development of a participatory media culture in which individuals 
must navigate myriad ethical responsibilities as they create and share media.

Necessitates developmentally appropriate, integrated, cross-curricular, 
interactive, and ongoing skill-building opportunities for learners of all ages.

Requires learners to practice active inquiry, refl ection, and critical thinking about 
the messages they receive and create across the ever-evolving media landscape.

Demands teaching practices that prioritize curious, open-minded inquiry, emphasizing 
reason and logic while also creating space for deep and authentic refl ection.

Envisions all individuals as capable learners who use existing knowledge, 
skills, beliefs, and experiences to construct meaning from media messages.

Expands the concept of literacy to include all forms of media and integrates 
multiple literacies in developing mindful media consumers and creators.

Affi  rms that a healthy media landscape for the public good is a 
shared responsibility among citizens, industries, and governments.

Emphasizes critical inquiry about media’s role in society to better understand how 
media infl uence and are infl uenced by systems of power, equity, and social justice.

Empowers individuals to be informed, refl ective, engaged, 
and socially responsible participants in a democratic society.
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We believe eff ective 
media literacy education:

The National Association for Media Literacy 
Education aims to make media literacy 
highly valued and widely practiced as an 
essential life skill. In a mediated world, 
all people are consumers and creators 
who deserve guidance on how to cultivate 
mindful, empowering relationships with 
media. 

We view media literacy—the ability to 
access, analyze, evaluate, create, and act 
using all forms of communication—as an 
essential 21st-century literacy. Media literacy 
education is the ongoing development of 
habits of inquiry and skills of expression 
necessary for people to be critical thinkers, 
thoughtful and eff ective communicators, 
and informed and responsible members of 
society. Developing these habits and skills is 
vital to civic life.

These core principles articulate NAMLE’s 
position on media literacy education and 
illuminate the complex dynamics between 
individuals, media, and the systems 
and structures that shape our world. 
The additional Implications for Practice 
document highlights distinguishing features 
of eff ective media literacy education. 
Our intent is these Core Principles and 
Implications for Practice build greater 
awareness and help scale media literacy 
education in all facets of life in the U.S.  

www.NAMLE.net
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Implications for practice serve as guideposts for 
media literacy educators, highlighting attitudes, 
values, teaching techniques, and classroom 
strategies that support each core principle. Implications for Practice
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Expands the concept of literacy to include all forms of media and integrates multiple literacies in developing mindful media consumers and creators.
1.1  Like print literacy, which requires both reading and writing, MLE encompasses both analysis and expression.
1.2  MLE intersects with other literacies, such as information, digital, and social literacies.
1.3  MLE requires the use of a broad range of media “texts” used to transmit messages, including print, visual, audio, electronic and digital.
1.4  MLE values inquiry of contemporary media texts that are culturally relevant in both the learning environment and the everyday lives of learners.

1

Envisions all individuals as capable learners who use existing knowledge, skills, beliefs, and experiences to construct meaning from media messages.
2.1  MLE teaches that all messages are constructed.
2.2 MLE acknowledges that people use their individual skills, beliefs, and experiences to construct their own meanings from media messages.
2.3  MLE helps learners identify bias from within messages as well as from individual interpretations.
2.4  MLE helps learners become aware of and refl ect on the meaning that they make from media messages, including how it relates to their own values. 
2.5 MLE views media analysis as a process of open-ended exploration, rather than one through which “correct” media interpretations are revealed.

2

Demands teaching practices that prioritize curious, open-minded inquiry, emphasizing reason and logic while also creating space for deep and 
authentic refl ection.
3.1  MLE recognizes that how we teach matters as much as what we teach.
3.2  MLE uses co-learning pedagogies in which teachers learn from learners and learners learn from teachers and from classmates.
3.3  MLE asks learners to consider how emotions evoked through media messages can be examined within a framework of reason, evidence and logic. 
3.4  MLE uses group discussion and analysis of media messages to help learners understand and appreciate diff erent perspectives and points of view.

3

Requires learners to practice active inquiry, refl ection, and critical thinking about the messages they receive and create across the ever-evolving 
media landscape.
4.1  MLE uses foundational media analysis concepts to help learners eff ectively analyze messages.
4.2  MLE teaches learners that each medium has diff erent characteristics, strengths, and a unique “language” of construction.
4.3  MLE teaches learners to ask questions that will allow them to gain a deeper and/or more sophisticated understanding of media messages.
4.4  MLE emphasizes asking questions about all media messages, those with which we agree as well as disagree. 

4

Necessitates developmentally appropriate, integrated, cross-curricular, interactive, and ongoing skill-building opportunities for learners of all ages.
5.1 MLE takes place in a variety of digital and physical settings, including but not limited to: schools, afterschool programs, universities and colleges, 

community-based organizations, and the home. 
5.2 MLE is an ever-evolving continuum of skills, knowledge, attitudes, and actions. 
5.3 MLE seeks to provide learners with numerous and diverse opportunities to develop and practice skills of analysis and expression. 
5.4 MLE supports the selection of age-appropriate material across instructional settings.
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Supports the development of a participatory media culture in which individuals must navigate myriad ethical responsibilities as they create and share media.
6.1 MLE enables learners to express their own ideas through multiple forms of media, including print, electronic, digital, and user-generated.
6.2 MLE helps learners make connections between comprehension and inference-making skills as they analyze and create media messages.
6.3 MLE helps learners develop mindful and healthy media habits in a world with ubiquitous and pervasive  abundant media messages.
6.4 MLE teaches individual media management in a way that helps learners make informed decisions about which media they choose to use as well as time 

spent consuming and creating media.

6

Recognizes that media are cultural institutions that function as agents of socialization and change.
7.1 MLE acknowledges that all messages have a particular perspective, context, and purpose and teaches learners to ask questions about the substance, 

source, and signifi cance of these.
7.2 MLE acknowledges that all media messages contain embedded values and points of view.
7.3 MLE facilitates growth, understanding, and appreciation through an examination of tastes, choices, and preferences.
7.4 MLE supports the development of skeptical, not cynical, approaches to helping people navigate media messages.
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Affi  rms that a healthy media landscape for the public good is a shared responsibility among citizens, industries and governments.
8.1 MLE shares responsibility for facilitating understanding of media’s eff ects on individuals and on society with media owners, producers, and members of 

the creative community.
8.2 MLE encourages users to demand accountability from media makers who ignore their shared responsibility in creating a healthy media landscape.
8.3 MLE calls for institutional structures to support educators’ eff orts by actively encouraging critical thinking in all learning environments.
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Implications for practice serve as guideposts for 
media literacy educators, highlighting attitudes, 
values, teaching techniques, and classroom 
strategies that support each core principle. Implications for Practice
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Emphasizes critical inquiry about media’s role in society to better understand how media infl uence and are infl uenced by systems of power, equity 
and social justice.
9.1 MLE teaches learners to examine how media and societal structures, such as ownership and distribution, infl uence how people make meaning from 

media messages.  
9.2 MLE integrates media content that present diverse voices, perspectives, and communities.
9.3 MLE seeks to amplify historically marginalized voices by including opportunities to examine alternative media and international perspectives.
9.4 MLE addresses issues of representation, including violence, gender, sexuality, racism, and stereotyping.

9

Empowers individuals to be informed, refl ective, engaged and socially responsible participants in a democratic society.
10.1 MLE benefi ts all people and is not a political or partisan movement.
10.2 MLE acknowledges that media structures and media messages can infl uence beliefs, attitudes, values, behaviors, and the democratic process.
10.3 MLE promotes student interest in news and current events as a dimension of citizenship and should enhance student understanding of First 

Amendment rights and responsibilities. 
10.4 MLE incorporates specifi c approaches for helping individuals to identify quality, reliable, and accurate information.
10.5 MLE opposes censorship and supports learners’ rights to access inclusive, age-appropriate media content from numerous and diverse sources.
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